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Welcome to the May IssueWelcome to the May Issue Industry NewsIndustry News
AMI Works With Partners to Introduce the 

PREPARE Act

Natural disasters are increasing in frequency, costing the 
United States $800 billion in the last decade alone. Roch-
ester and the Great Lakes region have experienced severe 
flooding in recent years, devastating homes and businesses 
along the lakeshore. Federal Emergency Management Agency 
(FEMA) statistics show that about half (40-60%) of small busi-
nesses never reopen following a disaster, and every $1 spent 
on mitigation saves taxpayers an average of $6. The PREPARE 
Act would help small businesses like lakeside restaurants, marinas, and boat yards take preventative ac-
tion to strengthen mitigation efforts to lessen the impact of future flooding events.

The legislation would authorize a pre-disaster mitigation loan pilot program, made available through 
the SBA, to provide low-interest, fixed rate loans to small businesses to implement mitigation measures 
to protect against disaster related damages. Loans can be up to $500,000 and will be made available to 
qualifying small businesses. See the .

Biden Administration’s 30x30 Plan 
Balances Conservation and Access

Source: NMMA

Yesterday, the Biden Administration outlined its vi-
sion to conserve 30 percent of U.S. lands and wa-
ters by 2030, commonly known as the “30 by 30 
Initiative.” The administration’s “Conserving and 
Restoring America the Beautiful” report is a ten-
year conservation plan that focuses on expanding 
collaborative conservation efforts, restoring criti-
cal ecosystems, such as the Everglades and Great 
Lakes, and increasing access for outdoor recre-
ation.

The plan highlights the conservation and econom-
ic benefits of the recreational boating and angling 
community by noting, “[A]dditional conservation 
can and should improve access for hunting, fish-
ing, hiking, boating, and other forms of outdoor 
recreation. Improved access to public lands and 
waters—in an equitable, well-managed and sus-
tainable manner— can broaden and deepen con-
nections to nature and its benefits, and encourage 
the next generation of outdoor stewards. Hunters, 
anglers, and other outdoor enthusiasts have not 

only played a positive role in stewarding our na-
tion’s lands, waters, and wildlife, but they also gen-
erate significant economic benefits to local com-
munities.”

NMMA is encouraged by the administration’s 
“America the Beautiful” Initiative and its focus on 
accessible recreation access, including that for the 
recreational boating community.
“As a community dependent on clean water, 
healthy fisheries, and reasonable and responsible 
access to our natural resources, implementing this 
plan will put us on a trajectory toward maintaining 
and advancing these conservation objectives,” said 
Frank Hugelmeyer, president of NMMA. “We ap-
preciate the administration’s balanced approach 
to 30x30, and on behalf of the uniquely Ameri-
can-made recreational boating industry, NMMA 
strongly supports this collaborative effort.”

Outdoor Recreation Roundtable, the nation’s lead-
ing coalition of outdoor recreation trade associa-
tions, also offered its support for the plan. “ORR 
supports the admin-
istration’s ‘Conserving 
and Restoring Ameri-
ca the Beautiful’ effort 

https://morelle.house.gov/media/press-releases/congressman-joe-morelle-introduces-legislation-protect-small-businesses-0
https://www.doi.gov/sites/doi.gov/files/report-conserving-and-restoring-america-the-beautiful-2021.pdf
https://www.doi.gov/sites/doi.gov/files/report-conserving-and-restoring-america-the-beautiful-2021.pdf
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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Training Calendar 2021
 

Intermediate Marina Management 
(IMM) Course

June 13-17, 2021
Fort Lauderdale, FL

Intermediate Marina Management 
(IMM) Course

October 31 – November 4, 
2021

Fort Lauderdale, FL

Advanced Marina Management 
(AMM) Course

December 5-10m 2021
Jacksonville, FL

Industry NewsIndustry News

Industry News continued on Page  4

and we are encouraged by its goals to conserve 
and protect our nation’s lands and waters through 
science-based, locally led efforts that create access 
to motorized, non-motorized, fishing and hunt-
ing recreation opportunities for all,” said Jessica 
Turner, executive director of Outdoor Recreation 
Roundtable. “We are also particularly pleased 
that this report prioritizes recreation access that 
already exists, while recognizing that access be 
maintained sustainably in the future as places are 
conserved.”

NEMTA Announces New Website

The New England Marine Trades Association (NEM-
TA) has released a new website – www.NEboating.
com.  NEMTA is composed of the six New England 
states including Connecticut, Rhode Island, Mas-
sachusetts, New Hampshire, Maine and Vermont.  
The economic impact of the recreational boating 
industry in New England is $15.8 Billion dollars 
with over 3,000 businesses and close to 80,000 
jobs supported.

The mission of NEMTA is the advancement of 
recreational boating within the six New England 
states. Each state has its own individual trade as-
sociations, but working in a collaborative manner 
to discuss and promote various recreational boat-
ing initiatives and issues is beneficial to each of the 
states. One of the key issues is the workforce in-
dustry shortage, which is a problem not only in 
New England, but also on a national level. 

The website brings focus to this issue, providing 
the individual state job/career boards and a list-
ing of the New England schools, both on the high 
school and post-secondary level offering industry 
training.  The website also includes the economic 
impact data for the six states and collectively for 
New England and additional information such 
as national industry resources that are useful 
to market and highlight the industry within New 
England and the six states individually.

Restaurant Marinas, 
the Restaurant Revitalization 

Fund is Open

The American Rescue Plan Act established the 
Restaurant Revitalization Fund (RRF) to provide 
funding for restaurants and other eligible food 
and alcohol industry businesses, such as cater-
ers or bars. Even though the law was passed by 
Congress along party lines, the efforts for res-
taurant rescue have bipartisan support. The pro-
gram provides restaurants with funding equal to 
their pandemic-related revenue loss, up to $10 
million per business and $5 million per physical 

http://www.neboating.com/
http://www.neboating.com/
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Industry News continued from Page 3

Industry News continued on Page 6

location. As long as the funds are used for eli-
gible expenses no later than March 11, 2023, re-
cipients are not required to repay the funding. 
 
The first 21 days of the program will give priority 
to businesses owned by women, veterans, and so-
cially and economically disadvantaged individuals. 
 
Application guidance, eligibility, and program de-
tails can be found on SBA’s dedicated  website. 
 
Applications opened on Monday, May 3, 2021, at 
noon ET. You can register here.

Optimize Your Marina Occupancy 
This Summer - Free Webinar

 
 
AMI hosted 
a free to AMI 
Members we-
binar on in-
creasing ma-
rina revenue 
through op-
timizing your marina occupancy. Last year Dock-
wa saw 313% increase in marina stays booked 
through their platform.

In this webinar, The Wanderlust Group’s, Meghan 
Keaney Anderson, using knowledge and insight 
from the hotel and hospitality industries, exam-
ines how marinas can increase their revenue by 
adjusting how they manage occupancy. Meghan 
provides concrete metrics for you to analyze and 
plot patterns in your marinas occupancy and using 
tools, Programming, Promotion, Pricing, and Part-
nerships, manage your marina’s occupancy to op-
timally generate revenue. Find the recording here.

 
Safe Harbor Marinas Acquires Ft. 

Lauderdale Yachtyard 

Safe Harbor Marinas has acquired Lauderdale Ma-
rine Center (LMC), a premier U.S. destination and 
service provider for the superyacht industry in Ft. 

Lauderdale, Florida. The transaction, valued at ap-
proximately $340 million, closed on May 3.

In 1997, LMC brought a new vision to  Broward 
County to create the world’s premier  supery-
acht facility right in the heart of Fort Lauderdale. 
Through years of investment in wet slip and dry 
storage infrastructure, the team developed world-
class operational capacity and honed a unique 
marketplace model. Today, LMC has a total of 106 
slips, employs more than 100 full-time profession-
als and is home to hundreds of marine industry 
tenants and contractors.

“We are excited to bring Lauderdale Marine Center 
and their talented team into the Safe Harbor fam-
ily,” said Baxter Underwood, CEO of Safe Harbor. 

“LMC is now connected to our network of supery-
acht facilities at West Palm Beach, Riviera Beach, 
Old Port Cove, Charleston City, and Newport Ship-
yard and will help us further grow along the East 
Coast by providing a world class 60-acre service 
and repair facility for our members.”

With the closing of this transaction, Safe Harbor 
now owns and operates more than 115 marinas 
in 22 states.

Sea Tow Forecasts Another Busy 
Summer

Source: Trade Only Today

A Sea Tow Services International survey of 3,500 
boaters found that last-year’s pandemic-related 
increase in boating activity will continue this sum-
mer.

“Our member survey has typically been a 
very strong indicator for seasonal recreation-
al boating trends,” Sea Tow president Kristen 
Frohnhoefer  said in a statement.  “Last year, Sea 
Tow saw a 34 percent increase in requests for on-
water assistance in the summer of 2020, and our 
nationwide network of captains are anticipating 
another busy season for 2021.”

https://www.sba.gov/funding-programs/loans/covid-19-relief-options/restaurant-revitalization-fund
https://restaurants.sba.gov/requests/borrower/login/?next=/
https://marinaassociation.org/store_product.asp?prodid=69
https://shmarinas.com/
http://www.lauderdalemarinecenter.com/
http://www.lauderdalemarinecenter.com/
https://www.prnewswire.com/news-releases/navigating-the-new-normal-on-the-water-301288016.html
https://marinaassociation.org/conferenceandexpotravelinfo


5

https://marinaassociation.org/conferenceandexpotravelinfo


6

Industry News continued from Page 4

Sea Tow noted that in 2020, new-boat owners 
were 142 percent more likely to need unground-
ing services, 108 percent were more likely to need 
fuel, and 11.2 percent were more likely to need a 
jumpstart.

Sea Tow added that new-boat owners are 22 per-
cent less likely to need a tow.

The numbers “reflect the fact that new boaters are 
not yet familiar with things like shifting sandbars 
and hard-to-navigate channels, or how to man-
age their fuel … which is getting them into trou-
ble and causing them to call us for assistance,” 
Frohnhoefer said.

The survey findings included:

• 52 percent of boaters anticipate their boat-
ing activity to increase this summer com-
pared with last.

• 20 percent cite the pandemic as the reason 
for extending their boating season again.

• 24 percent plan to vacation on/by boat be-
cause of the pandemic.

• 35 percent plan to use their boat primarily 
for cruising near their home.

• 16 percent upgraded to a larger boat in 2020 
or plan to do so in 2021.

• 52 percent use their boat primarily for fish-
ing.

• 30 percent have found it more difficult to 
find dockage and/or marina space.

Further, 69 percent of boaters surveyed want ad-
vice on navigation, mishap prevention and general 
boating basics.

WHY IS EVERYONE SWITCHING TO 
GOLDENS CONCRETE DOCK SYSTEM?

Golden’s Patented Hybrid Concrete Dock System is made with the 

highest grade materials allowing for durability, low maintenance, and is 

one of the most cost effective concrete marine systems on the market. 

W W W . G O L D E N M A R I N ESYST E M S . C O M

A dock system so resilient that it continues  
to prove itself in the even harshest conditions.

http://www.goldenmarinesystems.com
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https://www.bellingham-marine.com/
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http://www.hubbell.com/hubbell-marine
http://www.fuelm.com/marine


9

Upcoming AMI Virtual 
Events & Webinars

June 8
Marina Fire Safety Session 3
Registration Coming Soon

June 14
Marina Revenue Acceleration: Inventory Mix 

Registration Coming Soon

July 14
Understanding Your Marina's Economic Impact

Registration Coming Soon
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800.825.3379 | HydroHoist.com

LIFT YOUR MARINA REVENUE 
WITH HYDROHOIST PRODUCTS

Marina and dock builders are using HydroHoist®
 products to maximize 

their revenues, increase customer satisfaction, and lift their bottom line.

EnergyMate® PowerPort®

HH_Ad_AMI_8x10.5_LiftMarinaRev.indd   1HH_Ad_AMI_8x10.5_LiftMarinaRev.indd   1 3/14/21   11:36 AM3/14/21   11:36 AM

http://www.hydrohoist.com
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Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
https://harba.co/marina-management-products/harbamaster/
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     Legislation &     Legislation &
          Partnerships          Partnerships

Stay Connected with AMI's 
Advocacy Efforts, Join BoatPAC

AMI works closely with BoatPAC and our partners 
the National Marine Manufacturers Association 
(NMMA) and the Marine Retailers Association of 
the Americas (MRAA). BoatPAC is the federal po-
litical action committee of the recreational boat-
ing industry, promoting your business interests in 
Congress. 

BoatPAC supports the election of candidates to the 
United States Congress who are strong advocates 
for recreational boating and ensures that our pri-
orities are protected. All contributions to BoatPAC 
go to candidates for federal office and are distrib-
uted on a nonpartisan basis.

BoatPAC promotes advocacy and engagement in 
the political process. We encourage voluntary con-
tributions by educating and mobilizing BoatPAC 
eligible individuals to support candidates for polit-

ical office who champion recreational boating 
issues in Washington, D.C. All AMI members 
are eligible to participate.

To get involved and hear about upcoming ad-
vocacy events and opportunities please sign 
this prior the approval form. The form takes 
30 seconds to complete and can be found by 
clicking this link.

Signing this form is the first step in getting your 
company involved in the advocacy efforts that 
are shaping the marine industry every day. By 
signing this form, you are not committing to 
any financial obligation with BoatPAC.

By Eric KretschBy Eric Kretsch

Hutchison Island Marriott Marina
Stuart, FL

060 Bio LLC 
Marionville, Missouri 

MarineMax Venice
Venice, FL

Welcome AboardWelcome Aboard
Eagle Cove Marina

Cottondale, AL

South Bay Marine Center
Green Bay, WI

Point Cove Marine Services, Inc.
Allison Park, PA

Haven Harbour Marina Resorts
Rock Hall, MD

https://www.boatingunited.org/prior-approval-form/
https://www.youtube.com/watch?v=1CalY_jIvFo&t=1s
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Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing 
marina. No acquisition costs, no real estate taxes for three separate par-
cels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the pub-
lic. Residential, hotel, restaurant and a fitness center are all develop-
ment possibilities. Contact William Freas 610-633-5083 or bestbuilt12@
live.com.

mailto:bestbuilt12@live.com
mailto:bestbuilt12@live.com
http://www.impactfenders.com
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Set sail with us in pursuit
of new horizons.

Scan the QR code with your mobile camera.

DISCOVER MORE

https://shmarinas.com/
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Set sail with us in pursuit
of new horizons.

Scan the QR code with your mobile camera.

DISCOVER MORE

Around The WorldAround The World
Industry Associations Issue 
Clarification on Post-Brexit 

Certification Requirements for 
Second-Hand Boats

The International Council of Marine Industry As-
sociations (ICOMIA), European Boating Industry 
(EBI), European Boating Association (EBA), British 
Marine (BM) and the UK’s Royal Yachting Associa-
tion (RYA) have issued a clarification on certifica-
tion requirements for second-hand boats in trade 
between the EU and UK post-Brexit.

The clarification follows  earlier clarification from 
the same industry associations on VAT issues re-
lating to boats. This time the focus is on the sale of 
second-hand boats.

Below are the scenarios for second-hand boats 
that are covered by the EU’s Recreational Craft 
Directive and the UK’s Recreational Craft Regula-
tions. In cases where recertification would be re-
quired, a Post-Construction Assessment (PCA) will 
have to be completed. This applies from the end of 
the transition period (TP) on 1 January 2021.

Work Begins on New Malaga 
Superyacht Dock

New development set to generate over €100m a year 
for region

Work has begun this week on a new 180m dock 
at the port of Malaga, Spain, which its developers 
claim will have a positive economic impact valued 
at over €100m a year and will create at least 800 
direct and indirect jobs when operational.

The terminal works, which will be located on docks 
1 and 2, have an initial budget of €11m and will 
be carried out by Island Global Yachting (IGY) and 
Ocean Capital Partners (OCP), a leading interna-
tional group in the management of this type of in-
frastructure.

The dock will provide space for vessels from 24m-
180m, and according to Málagaport will offer 
“the best levels of customer service and all kinds 
of comforts and benefits for the crews”, with as-
pects such as ISPS security, pumping and waste 
management, concierge service and power up to 
2,000amps.

The marina will be developed over the summer of 
2021 and open fully before year-end.

Málaga is one of Spain’s fastest growing cities, 
and its proximity to both the Atlantic and Mediter-
ranean seas, as well as Gibraltar (convenient for 
checking out of the EU), make it an attractive op-
tion for the regional and global superyacht fleet.

- FULL SERVICE -

- HIGH AMENITY -

- OVER 320 BOAT SLIPS -

- ON-SITE STORAGE - 

- 8.8% CAP RATE -

FOR MORE DETAILS, PLEASE CALL:
248.358.0100

DETROIT MARINA 
FOR SALE!

https://www.ibinews.com/regulatory/a-unified-boating-industry-clarifies-post-brexit-vat-issues/38733.article
https://www.ibinews.com/regulatory/a-unified-boating-industry-clarifies-post-brexit-vat-issues/38733.article
https://www.ibinews.com/regulatory/a-unified-boating-industry-clarifies-post-brexit-vat-issues/38733.article
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SIMPLY MARINAS
RECENT TRANSACTIONS
Grider Hill Marina Resort, KY 
Whitman Hollow Marina, TN 
South Harboouurr  VViillllaaggee, NC    
Oak Harbor Marina, LA   
MMiiaammii  RRiivveerr  MMaarriinnaa,,  FFLL     
Sardis Lake Marina, MS      
Miami River MMaarriinnee  SSiittee,, FL 
Lankford BBaayy Marina, MD      
Starved Rock Marina, IL  

Wisdom Dock Marina Resort, KY 
Hales Bar Marina Resort, TN 
Highland Marina Resort, GA 
Northport Boatyard, MI 
South Shore Marina, DE 
MMiiaammii  DDeevveellooppmmeenntt  SSiittee,,  FFLL
CCoorraall  GGaabblleess  WWaatteerrffrroonntt  SSiittee,,  FFLL  
Hi Seas Marina, WI       
Beavers Bend Marina, OK

Find out how we helped  tthheessee  happy clients, and how we can help you. 
Leverage the Simply Marinas Network of 12,000+ marina investors.

SScchheedduullee  aa  ccoommpplliimmeennttaarryy  vvaalluuaattiioonn  aanndd  ccoonnssuullttaattiioonn  

                        
tteeaamm@@ssiimmppllyymmaarriinnaass..ccoomm    330055--339900--00339977

http://www.takemefishing.org/retentiontoolkit
http://www.simplymarinas.com
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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News From WashingtonNews From Washington
  

Senator Cantwell Proposes New 
Incentives for Electric Boats

Senator Maria Cantwell (D-WA) this week intro-
duced the Fueling America’s Security and Trans-
portation with Electricity Act of 2021 (FAST Electric-
ity Act), which creates a new federal tax incentive to 
accelerate the manufacturing and adoption of all 
types of electrified transportation modes ranging 
from recreational boats to industrial equipment. 
 
The FAST Electricity Act, described in the more de-
tail  here, would establish a 30% investment tax 
credit for any electrically propelled vehicle that is 
not an on-road passenger car or truck. The bill also 
provides a 30% investment tax credit for recharg-
ing or hydrogen refueling infrastructure needed to 
power the transportation vehicles of tomorrow.

“The recreational boating industry applauds Sena-
tor Cantwell’s introduction of the FAST Electricity 
Act that would enable marine businesses to invest 
in next generation propulsion technologies and 
associated charging infrastructure,” said Callie 
Hoyt, director of federal affairs at the National Ma-
rine Manufacturers Association. “Providing incen-
tives to boost investments in greener products is a 
top policy priority for NMMA and we look forward 
to working with Congress as the industry looks to-
ward advancing next-gen technologies to further 
reduce emissions and conserve energy.”

The FAST Electricity Act will expand the existing Ad-
vanced Technology Vehicles Manufacturing (ATVM) 
loan program to support expansion of domestic 
manufacturing of these new electric transporta-
tion options and the corresponding supply chains 
needed to produce them. Providing investment 
throughout the entire manufacturing ecosystem 
not only provide good jobs, but supports the inno-
vation ecosystem needed to lead the future global 
market in electric transportation.

For additional information, please contact Callie 
Hoyt, NMMA’s director of federal affairs, at choyt@
nmma.org.

U.S. and E.U. Reach Agreement to 
Halt Tariff Increase on American 

Boats Entering Europe

The United States and European Union yesterday 
announced an agreement to suspend the looming 
tariff increase on U.S. boats and engines making 
their way to the E.U., just days before the sched-
uled June 1 deadline.

The negotiating parties have stated leadership 
from both sides of the Atlantic are committed to 
reaching an agreement that will permanently re-
verse the still applicable 25 percent retaliatory tar-
iff on U.S. boats entering Europe.

Click the following link to watch NMMA’s Marine 
Minute regarding the announcement.

This move comes after a robust government af-
fairs campaign from NMMA, including meetings 
with cabinet officials, members of Congress and 
staff, as well as letters sent to European Com-
mission Vice President Dombrovskis and Director 
Schlegelmilch on behalf of NMMA, and the associ-
ation’s international counterparts, European Boat-
ing Industry (EBI), the International Council of Ma-
rine Industry Associations (ICOMIA), urging for the 
swift reversal of the retaliatory tariffs which have 
caused a 40 percent decrease in American boat 
exports to the trade bloc.

“On behalf of the 35,000 businesses and 700,000 
American jobs supported by our industry, we are 
grateful that U.S. and E.U. negotiators reached an 
agreement to prevent the doubling of retaliatory 
tariffs on uniquely American-made industries like 
boat building,” said Frank Hugelmeyer, president 
of the National Marine Manufacturers Association. 

News from Washington continued on Page 19

https://www.cantwell.senate.gov/download/05252021-fast-electricity-slide-deck
mailto:choyt@nmma.org
mailto:choyt@nmma.org
https://www.youtube.com/watch?v=4h2ENv4ciNY
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News from Washinton continued from Page 18

“The existing 25 percent tariffs on American boats 
heading to Europe have slashed our industry’s 
exports to the trading bloc – our second largest 
international market – in half and doubling them 
would have essentially eliminated our remaining 
European exports.

“However, now is not the time to stand idly by. 

American boat builders remain at a competitive 
disadvantage to our international competitors. We 

are encouraged by both parties’ commitment to 
resolve all underlying trading issues by year’s end 
– most importantly, the 25 percent retaliatory tar-
iffs on American-made boats – and look forward to 
working with negotiators to achieve this objective.”

In the weeks and months ahead, the NMMA team 
will continue engaging with negotiators on both 
sides of the Atlantic and its European counterparts 
to ensure the industry’s concerns are addressed 
in a final agreement. For more information, please 
contact NMMA Director of Federal Government 
Relations Clay Crabtree at ccrabtree@nmma.org.

mailto:ccrabtree@nmma.org
http://www.surveyadvantage.com
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Call us today to maximize your investment. 
Let us put our expertise in floating dock
design, manufacturing and construction
to work for you.

America’s Trusted 
Marina Builder

417-858-8814  |  MariCorpUS.com

 

  
Eagle Floats are the highest quality and best priced float in the marketplace today! 

With over 140 sizes available. 
Eagle Floats exceed all the Marine Industry Standards for Encapsulated Dock Flotation. 

Cutting Edge Technology – Infrared telemetry-Computer Controlled Steaming 
In house Engineering and Tooling. 

 
www.hendrenplastics.com 

  

                                                       
                                                   Google Play or APP store                                                                                      

                                                                  
 

 
 
 

https://maricorpus.com/
http://www.hendrenplastics.com
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Keeping a Clean Marina is Both a 
Personal and Professional Goal for 

Three Michigan Marinas

By By Cheryl Serra, Marina Dockage Magazine

For several marina owners and operators, keep-
ing Michigan waterways clean is personal. They’d 
grown up in these waters, watched them become 
degraded by pollution, and have now become part 
of the solution.

This year three marinas — Klave’s Marina, Ryde Ma-
rine, Inc. and South Shore Marine, LLC — were cer-
tified for three years as Certified Clean Marinas by 
the Michigan Clean Marina Program. In addition, four 
marinas — G. Marsten Dame Marina, City of Harbor 

Springs Municipal Marina, Mackinaw City Municipal 
Marina and Yacht Basin Marina — were recertified 
for another five-year term. To date, 85 Michigan ma-
rinas have obtained the Certified Clean Marinas sta-
tus and are maintaining the certification.

Nicki Polan, executive director of the  Michigan 
Boating Industries Association (MBIA) commended 
those who have been certified. “MBIA encourages 
all marinas to pursue this voluntary certification,” 
Polan said in a news release. “It is not difficult, and 
there are both financial and environmental gains 
that come with this effort.”

The Clean Marina Program (CMP) was started to 
preserve and protect Michigan’s greatest resource, 
the Great Lakes and its connecting waterways. The 

CONTACT US TODAY TO LEARN MORE
 1-855-258-3939
info@marinaee.com
www.marinaee.com

Are you aware of the latest National Electric Code (NEC) and National Fire Protection 
Agency (NFPA) code requirements that will affect your marina next year?

Starting in 2021, 
ALL marinas will be 
required to annually 
test every vessel 
for the presence of 
ground faults, and 
at the time of initial 
connection.

Compliance does not 
have to be difficult!
Marina Electrical 
Equipment is proud 
to introduce our 
latest product, the 
Vessel Ground Fault 
Check Unit, VGFCU-
ISO.

* PATENT PENDING
• NFPA 303 
and NEC Art. 555 
Compliant
• UL Listed
• Portable
• Reliable and 
user-friendly design 
– find
 ground faults 
without hiring an
 electrician
• 30A and 50A 
shore power outlets 
to test
 wide range of 
boats

The NEW 
Vessel Ground Fault 

Check Unit
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certification process begins with a pledge to par-
ticipate in the program. Participants then either at-
tend a workshop or go to the online classroom to 
review best management practices and to fill out a 
self-evaluation checklist.

Sign up for the Marina Dock Age newsletter. 
Our newsletter delivers the latest news straight to 
your inbox including breaking news, our exclusive 
content covering the marina and boatyard indus-
try, new products, and much more.

After making improvements based on the evalua-
tion, A CMP certification specialist visits and eval-
uates the facility’s environmental stewardship. 
When they reach established goals, they receive 
their designation.

Aside from the personal stewardship aspect of 
gaining certification, there’s a business benefit, 
too. According to the Michigan Boating Industries 
Association, nearly 60 percent of boaters surveyed 
by the Department of Natural Resources in their 
recent boater survey would prefer to go to a Certi-
fied Clean Marina over a non-certified marina.

An Easy Process
Family-owned Klave’s Marina president and co-own-
er Kerry Klave said the designation offers proof of 
what he and his staff had already been trying to do. 

Klave’s has been servicing the Portage Lake Chain 
of Lakes, a seven-lake chain, for more than 60 
years. They’re located near the areas of Pinckney, 
Brighton, Howell, Hamburg, Gregory, Ann Arbor 
and Chelsea.

They have 11 full-time employees (they add sever-
al part-time positions in the summer), 76 wet slips 
and winter storage for boats. They’re a full-service 
marina that caters to pontoon boats.

Like others whose marinas were certified this year, 
Klave said the process was pretty simple and pro-
vides proof to their customers that they’re trying 
to be responsible for the environment, aiming to 
keep the area pristine for generations to come.

“I grew up here and I’ve seen all the changes and 
we’ve learned over the years how to keep things 
nice,” he said. “It wasn’t terribly difficult since we al-

ways tried to be clean,” he said. “But we learned a lot 
in the process. We learned some things we weren’t 
aware of and we put some new practices in place.”

He said it was helpful to know there are guidelines 
that marinas can follow to help in the process. The 
major change he made was to improve signage. “I’m 
just proud that we’ve gone through it,” he added.

Daniel Pearson is the third-generation owner of 
Ryde Marine, located on Crooked Lake in Alan-
son, which is connected to four other lakes, which 
in turn connect to Lake Huron; they’re called the 
inland water route. Ryde Marine was founded in 
1922, has 39 slips and provides service, sales, rent-
als and repairs. There are six employees.

Pearson said he became interested in the program 
after he learned of a small marina taking part in it. 
He’s now noticing large marinas in the area inter-
ested in participating, which is a good sign.

Like Klave, Pearson had also been working to be a good 
environmental protector and once he reviewed what 
he had to do for the program, it was pretty simple.

He said some marinas may erroneously believe it re-
quires more work to participate in the program than 
it actually does. Also, like Klave, most of his improve-
ments included signage, such as identifying invasive 
species and prohibiting dumping in the water.

His marina has been part of the community for 
many years, he says. Every Sunday in season the 
marina has a potluck picnic dinner where commu-
nity members grill meats and share food. They’ll 
appreciate the effort Ryde Marina took to care for 
their waters, he says.

Daniel McCormick of South Shore Marine, LLC at 
the southwest corner of White Lake near the White 
Lake Yacht Club, calls earning the certification “a 
great achievement.”

The marina has 19 slips, a hoist out system, a fuel 
dock, and a small ship’s store. They are boat deal-
ers and provide marine services. South Shore has 
about nine employees. They’re the first gas dock 
on the lake as boaters enter from Lake Michigan. 
The marina’s been in its location since 1945 and 
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Clean Marina & Environmental News continued from Page 22

McCormick has lived on the lake most of his life. 
White Lake, he says, was a BPA hot spot, with 
businesses discharging into it, but they’ve really 
cleaned it up in more recent years. “It’s nice to be 
a part of that effort,” he said.

Despite obstacles posed by COVID-19 and the 
highest water levels reported in 120 years of re-
cordkeeping, they sought certification this year.

He says the process “was very well laid out.” He took 
the certification course at MBIA’s winter meeting last 
year, went through the MBIA check list over the win-
ter, got things “up to speed,” had his formal interview 
in July and was notified he “passed” in October. As 
a result of program participation, he says he’s recy-
cling more at the facility. On a day-to-day basis, peo-
ple are being more respectful of the environment.

He said it was exciting for his employees and him 
to earn the certification. He also says if he could 
help another marina go through the certification 
process, he’d be happy to do it. “I think everybody 
should be part of this,” he said.

An Important Water Source
According to an article in the Michigan United Con-
servation Clubs (MUCC), the Great Lakes hold 20 
percent of the world’s freshwater and 84 percent 
of the drinkable water in North America.

Problems facing the waters in Michigan, like other 
places around the country, are varied. Pollutant run-
off, such as motor oil from parking lots, leach into 
the soil and make their way into the groundwater.

Taxed sewer systems can also overflow, forcing 
partially or entirely untreated sewage into local 
waterways, something that occurs with saddening 
frequency.

Invasive species, which are plants, animals or bac-
teria that enter an area and harm or alter the re-
gion’s environment or economy, are also a threat 
to waters. There are nearly 100 invasive organisms 
in Michigan and over half of them are aquatic. Ma-
rinas in the Certified Clean Marina program often 
have to increase the signage alerting people about 
these invasive species.
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World leaders in marina equipment design and construction;
providing turnkey solutions including breakwaters and boardwalks 

to create, rebuild or reinvent you marina and waterfront.

A competitive choice for your waterfront and docking needs with a 
longer lasting 50 year design life promise. 

Docks   |   Boardwalks   |   Bridges   |   Breakwaters 
www.poralu.com

MARINA & WATERFRONT 
SOLUTIONS PROVIDER
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Finally, what was developed as a convenience has 
become a waterway plague, plastics. Specifically, 
microplastics have become a scourge in Michigan 
waterways. These are pieces of plastic the size of a 
grain of rice or smaller.

“Waterways around the world are polluted with 
microplastics, with the Great Lakes and its trib-
utaries having some of the highest microplastic 
pollution levels worldwide,” the MUCC articles 
states. “This can not only be a problem for plant 
and animal populations but also with humans. 
Think about it if a fish ingests microplastics and 
you eat that fish you, in turn, have eaten micro-
plastics without even realizing it.”

A Source of Pride
Mark Breederland is president of the Clean Marina 
Foundation board of directors and the northwest 
district extension educator of Michigan Sea Grant. 
He explained that MBIA represents about 139 private 
marinas and harbors located on the inland waters and 

the Great Lakes, all of which are eligible to apply for 
Michigan Clean Marina certification. In addition, mari-
nas and harbors that are not MBIA members and not 
participating with the State of Michigan are eligible.

He said earning the certification is a point of pride 
for many. “I think most people pursue the designa-
tion because it is a tangible peer/voluntary-driven 
business and community stewardship effort on 
our wonderful freshwater treasures,” he added.

“It is a win-win-win: boaters who do business with 
marinas want to steward the waters they recreate 
on; marinas and harbors want to showcase the dil-
igence they go to for stewardship (in conjunction 
with boaters); and there is economic benefit with 
risk-reduction and possible lower insurance liabil-
ity and general positives for Clean Marina market-
ing,” he said, adding many on the water will opt to 
do business with a certified Clean Marina.

“Peer leaders in the marina and boating industry 
have championed the program and it is attractive 
to join and proudly fly the Clean Marina flag!”

http://www.poralu.com
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Available Now!

https://www.flipsnack.com/599AD86D75E/resource-guide-2021.html
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